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Euro-Topten

IEE Intelligent Energy Europe -12 partners 
o ADEME, France - project coordinator
o Motiva Oy, Finland
o Ecofys b.v., The Netherlands
o Wuppertal Institute, Germany
o Austrian Energy Agency, Austria
o WWF independent offices:  Belgium, France, Hungary, 

Italy
o WWF European Policy Office, Belgium
o SEVEn, o.p.s, Czech Republic
o Polish Foundation for Energy Efficiency, FEWE

A growing Steering committee
o S.A.F.E., Switzerland
o ICLEI, Germany
o WWF Switzerland
o ASECO, Italy
o DENA, Germany
o Öko-Insititut, Germany
o WWF UK, WWF Spain
o Quercus Portugal
o CLCV, France
o Konsumentverket / STEM, Sweden
o Mouvement Ecologique Luxemburg
o Elsparefonden, Denmark

� Different and complementary backgrounds - energy agencies, environmental 
NGOs, Consumer organisations, experts in different product groups

� Good geographic coverage 
� Coordinating and monitoring 12 markets
� In expansion: China, US

� Topten International Group, Association based in Paris



Topten Concept

3 Basic problems
o Consumers: find energy efficient products in complex 

assortments
o Manufacturers: trust there is a demand for efficient 

products
o Decision makers: carry out 

ambitious and successful policies

Topten provides
o Selection of most efficient products on the market
o Stimulation of consumers and large buyers
o Stimulation of manufacturers and retailers
o Contribution to market transformation and policy design



Topten tools: inform and convince consumers
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Topten tools: a basis for decision makers

Communication campaigns

Guidelines for 
energy efficient 
procurement

Basis for rebate 
programmes 
(cold appliances, 
tumble driers, 
etc.)



Topten tools: speak with one voice to manufacturers
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Benchmark activities 

“Best of Europe ” on www.topten.info
Selection of most efficient products
� Info from Topten websites, manufacturers and data bases
� Status quo on efficient products
� Input for policy design and standard harmonisation
� Monitored on the long run

On line: - Cold appliances

- Efficient light bulbs

- Heat pump tumble driers
- Cars

Planned: - More household appliances

- Office Equipment
- Consumer Electronics



Example – Efficient Lighting



5 Topten-Categories on Efficient Lighting
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Example – Efficient Refrigerators



Best of Europe - Input

Product range of A++ cold appliances in European co untries
(Source: www.topten.info)
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Example – Heat pump tumble driers



Best of Europe - Input



Monitors 21 inch and more



MFDs (colour 21 – 43 p/min)



DVDs (with HD)



Standby of Settop-boxes: effective vs COC



Possible Topten-contributions

• Provide national market data on the most energy 
efficient products

• Aggregate results on European and intercontinental 
levels, compare different markets
– Support international harmonisation initiatives on standards, 

tests and labels
– Support competition between industry groups, retailers and 

countries 

• Provide international benchmarks for policy design and 
procurement activities

• Bring together market reality and theory


