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Who is EICTA?

Austria: FEEI; Belgium: AGORIA; Bulgaria : BAIT; Czech Republic: SPIS; Denmark: ITEK, ITB; Estonia: ITL; 
Finland: SET, FFII; France: ALLIANCE TICS, SIMAVELEC; Germany: BITKOM, ZVEI; Greece: SEPE; Hungary: 
IVSZ; Italy: ANIE, ASSINFORM; Ireland: ICT Ireland; Latvia: LITTA; Lithuania: INFOBALT; Malta: ITTS; 
Netherlands: ICT-Office; Norway: ABELIA, IKT Norge; Poland: KIGEIT, PIIT; Slovakia: ITAS; Slovenia: GZS; 
Spain: AETIC; Sweden: IT Företagen; Switzerland: SWICO, SWISSMEM; Ukraine: IT Ukraine; United Kingdom: 
INTELLECT; Turkey: ECID, TESID.

Accenture, Adobe, Agilent, Alcatel, Apple, Bang & Olufsen, BenQ, Blaupunkt, Brother, Bull, Canon, Cisco, Corning, 
Dell, EADS, Epson, Elcoteq, Ericsson, Fujitsu, Hitachi, HP, IBM, Infineon, Intel, JVC, Kenwood, Kodak, Konica 
Minolta, Lexmark, LG Electronics, Loewe Opta, Lucent, Marconi, Microsoft, Motorola, NEC, Nokia, Nortel, Océ, 
Panasonic, Philips, Pioneer, Qualcomm, Samsung, Sanyo, SAP, Sharp, Siemens, Sony, Sony Ericsson, Sun 
Microsystems, Symantec, Texas Instruments, Thales, Thomson, Toshiba, Xerox.

EICTA is...
36 national digital technology associations from 27 European countries 
over 57 direct company members; 
more than 10,000 enterprises in Europe; 
two million employees and revenues of over � 1000 billion; 
The voice of the European digital technology industry…
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Industry Self-Commitment
To improve the energy performance of household consumer electronics

July 2003 – EICTA submitted to the European Commíssion a Self 
Commitment, signed by the vast majority of relevant member 
companies, to reduce the energy burden of consumer electronics 
by continuously seeking to improve the energy performance per 
appliance. 

The commitment is divided into 3 parts:

Commitment on analogue CRT based television receivers

Commitment on Non-CRT based television receivers

Commitment on stand-alone DVD players



Industry Self-Commitment
To improve the energy performance of household consumer electronics

Commitment on analogue CRT based television receivers* (supported 
by 12 companies)

Objectives: 

1. To achieve a sales weighted average of 3 Watt stand-by passive in 2005
2. Set a maximum power consumption in stand-by passive to 1 W by 2007
3. Improve the sales-weighted energy efficiency index by a target of  i.e.10%, etc. (2010)

Bang  & Olufsen, Hitachi, LG Electronics, Loewe Opta
GmbH, Metz-Werke GmbH, Panasonic Europe Ltd, Philips 
Consumer Electronics, Sanyo, Sharp, Sony Europe, 
Thomson, Toshiba

*

*EACEM 1996 (Official Journal No. C12/2 dd. 16/01/1998)



Industry Self-Commitment
To improve the energy performance of household consumer electronics

Commitment on Non-CRT based television receivers (supported by 
8 companies)

Objectives: 

1. To achieve a sales weighted average of 3 Watt stand-by passive in 2005
2. Set a maximum power consumption in stand-by passive to 1 W by 2007
3. Co-operate with EU Commission and Member States

Bang  & Olufsen, Metz-Werke GmbH, Panasonic Europe 
Ltd., Pioneer Electronic Europe NV, Samsung Europe HQ, 
Sanyo, Sharp Corporation, LG Electronics (joined 2005)



Industry Self-Commitment
To improve the energy performance of household consumer electronics

Commitment on stand-alone Digital Versatile Disc (DVD) players 
(supported by 7 companies)

Objectives: 

1. To achieve a sales weighted average of 1 Watt stand-by passive in 2005
2.   Co-operate with EU Commission and Member States

Bang  & Olufsen, Metz-Werke GmbH, Philips Consumer 
Electronics, Pioneer Electronic Europe NV, Samsung 
Europe HQ, Sharp Corporation, Sony Europe GmbH.



Stand-by Consumption for TVs since 1996

Development of Stand-by Consumption
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Energy Saving Potential based on the objective 
on the Voluntary Agreement

Reduction of Energy Consumption in Stand-by-Mode by ~ 80%.

Compared to 1997, appliances use only 1/6 of energy

I.e. Germany
A substitution of old CRT-based products by current available technology, 
could reduce the Stand-by Consumption of around 850 million kWh
(510 000 t CO2).*

*Assumption:  20h Stand-by (EEI Index) based on 40 million CRT-TVs in the German Market      

(gfu/GfK) Reflects the annual consumption 260.000 h ouseholds



Example On-Mode Consumption

Most sold product within LCD-Segment

Most sold product within Plasma-Segment

Source: ZVEI-FV CE

Flat-TV: 
I.e. Reduction of Energy in Use - 4 years ~ 20%

On-Mode-Consumption absolute in Watt*

2004                 2007

32“ LCD             185                   145

42“ Plasma     400                   260

* Average Power Consumption of leading manufacturers in Germany



Reflection of Product Integration

Type of product has a direct influence on Energy Co nsumption 
Example: a TV product can be grouped into 3 categories: 

TV-Monitor: Single device: need to have separate receiver / audio

TV-Device: Single Device with all needed components for picture and audio signal 
processes



TV-Combination: 
Product contains several modules / Receiver  (i.e. Set-Top Box, Hard Disc Drive Receiver,  
Sat-Receiver etc.). The Energy Consumption depends on the integration of Modules.
Stand-by-Performance in total is lower compared with single appliances.

Hard-Disc Drive Recorder

Set-Top-Box

Sat-Receiver

Integration

Reflection of Product Integration



Further Steps

Self commitment on energy efficiency of consumer elec tronic 
products - terminated

Insufficient awareness in the marketplace could not lead to a change in 
consumer purchasing behaviour

Member companies investing resources in these activities have not 
experienced tangible returns

Declining market share: At the time of the commitment‘s inception, 
representation of 70% of the EU 15 TV market

TV manufacturers that were active in the self-commitment are actively 
involved in and contributing to EuP studies lot 5 & 6. We regard legal 
measures as more appropriate.



Quote: Fraunhofer IZM Report for Lot 5, Task 3

Reflection out of the current EuP study lot 5
Aspects of consumer’s buying decision



Reflection out of the current EuP study lot 5
Relevance of stand-by

Quote: Fraunhofer IZM Report for Lot 5,



Additional Commitments

Additional Commitments on energy efficiency within C E

EACEM to reduce the stand-by losses of TVs and VCRs .

Agreement for reducing the stand-by losses of audio 
equipment

In 1999 as a result of the Council Conclusions on the 
Communication two Code of Conducts were introduced 

External Power Supplies 

Digital TV Services,

http://re.jrc.ec.europa.eu/energyefficiency/



Thank you for your kind attention!


